Y11 Bridging Task – Media

Postcolonial theory suggests that media representations are shaped by the racial and ethnic hierarchies that still exist in society. How valid is postcolonial theory in explaining the representations in magazines? You should refer to Bridgerton’s characterisation.

Guidance:
🔑 Key Theorists and Concepts
🧠 Edward Said – Orientalism
· Media often portrays non-Western cultures as exotic, backward, or dangerous.
· Look for how magazines and Bridgerton either reinforce or challenge this.
🧠 bell hooks – The Oppositional Gaze & Intersectionality
· Media often marginalises Black women or presents them through a white, patriarchal lens.
· hooks encourages critical viewing and challenges the absence or stereotyping of Black femininity.
· Ask: Are Black women in magazines or Bridgerton shown with complexity and agency?
🧠 Paul Gilroy – The Black Atlantic & Postcolonial Identity
· Explores how Black identity is shaped by the legacy of slavery and colonialism.
· Gilroy critiques the idea of fixed national identities and highlights cultural hybridity.
· Ask: Does Bridgerton reflect a hybrid, transatlantic identity? Do magazines show Black culture as dynamic or static?

📺 Applying Theory to Bridgerton
Focus Areas:
· Casting: Colour-conscious casting (e.g., Queen Charlotte, Simon Basset).
· Narrative Power: Are characters of colour given meaningful storylines?
· Historical Revisionism: How does the show reimagine race in Regency England?
· Criticism: Some argue it’s progressive; others say it’s surface-level diversity.
Use Theory:
· bell hooks: Does Bridgerton allow Black women to “look back” with power?
· Gilroy: Does the show reflect a postcolonial, diasporic identity?

🧠 Theoretical and Conceptual Terms to learn and use in your response
	Term
	Definition

	Postcolonialism
	A theory that explores the lasting effects of colonialism on cultures, identities, and power structures, especially in media and representation.

	Representation
	The way people, events, and ideas are portrayed in media texts.

	Stereotype
	An oversimplified and fixed idea about a group of people, often based on race, gender, or class.

	Countertype
	A positive or alternative representation that challenges a stereotype.

	Subversion
	The act of undermining or challenging dominant ideas, stereotypes, or expectations in media. For example, casting a Black queen in Bridgerton subverts traditional historical narratives.

	Othering
	The process of portraying people as fundamentally different or alien, often to reinforce power hierarchies.

	Cultural Imperialism
	The dominance of one culture over others, often through media and globalisation.

	Hybridity (Bhabha)
	The blending of cultures and identities, especially in postcolonial contexts.

	The “Other” (Said)
	A concept describing how Western media often depicts non-Western people as exotic, inferior, or threatening.

	Oppositional Gaze (hooks)
	A way of critically looking at media that challenges dominant, often white, patriarchal perspectives.

	Intersectionality (hooks)
	The idea that race, gender, class, and other identities intersect to shape experiences of oppression or privilege.

	Diaspora
	The dispersion of people from their original homeland, often used to explore identity in postcolonial theory.

	The Black Atlantic (Gilroy)
	A concept describing the shared culture and identity of Black people across the Atlantic, shaped by slavery and colonialism.

	Hegemony
	The dominance of one group’s values or beliefs over others, often maintained through media.

	Ideology
	A system of ideas and values that media texts often reflect or reinforce.

	Tokenism
	Including a minority character or image to give the appearance of diversity without meaningful representation.

	Symbolic Annihilation
	The absence or trivialisation of certain groups in media, leading to their marginalisation.



🎥 Media Language and Analysis Terms
	Term
	Definition

	Mise-en-scène
	Everything placed in the frame (e.g., costume, lighting, setting, body language) that creates meaning.

	Anchorage
	Text (like a caption or headline) that fixes or limits the meaning of an image.

	Denotation
	The literal meaning of a sign (e.g., a crown = royalty).

	Connotation
	The associated or implied meaning of a sign (e.g., a crown = power, tradition, wealth).

	Polysemy
	When a media text has multiple possible meanings.

	Encoding / Decoding (Hall)
	The idea that producers encode meaning into texts, but audiences may decode them differently (preferred, negotiated, oppositional readings).

	Preferred Reading
	The interpretation of a media text that aligns with the producer’s intended meaning.

	Oppositional Reading
	A rejection of the intended meaning, often from a critical or resistant perspective.

	Negotiated Reading
	A mix of acceptance and resistance to the intended meaning.

	Intertextuality
	When a media text references or draws on another text to create meaning.

	Mode of Address
	How a media text speaks to or engages its audience.

	Visual Codes
	Elements like colour, composition, and facial expression that create meaning in images.

	Typography
	The style and appearance of printed text, especially important in magazine design.

	Framing / Composition
	How subjects are positioned in the frame to create meaning or emphasis.


📰 Industry and Audience Terms
	Term
	Definition

	Target Audience
	The specific group a media product is aimed at.

	Demographic
	Statistical data about the audience (e.g., age, gender, ethnicity).

	Psychographic
	Audience categorisation based on lifestyle, values, and interests.

	Brand Identity
	The personality and values a media brand communicates to its audience.

	Commercialisation
	The process of making media products primarily for profit.

	Media Convergence
	The merging of different media platforms and technologies.

	Cultural Capital
	The knowledge, tastes, and experiences that give someone social advantage, often reflected in media consumption.

	Audience Positioning
	How a media text encourages the audience to adopt a particular perspective.

	Media Regulation
	The rules and laws that govern media content and production.




